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Fashion photographer. Visual artist.

Shaohan Fang graduated from the Communication University of China
with a dual master's degrees in Engineering and Photography. She's cur-
rently pursuing her studies in the Photography Video and Related Media
program at SVA, New York.

Her creative focus lies in feminist explorations of one's experiences, all
driven by her belief in the expressive power of visual art.
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PHOTOGRAPHER: SHANEFANG

PRODUCER: @JWTONGBELLA

MAKEUP ARTIST/HAIR STYLIST: YUZI& @XUYANGYYY_
MODEL: FEIYAOQ @LONGTENG

FASHION: @CHAI_JUNJUN
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PHOTOGRAPHER: SHANEFANG

CREATIVE DIRECTOR: @_YUEEZHAO

MAKEUP ARTIST/HAIR STYLIST: @XUYANGYYY_
FASHION: @3ACHOFFICAL, @TMS STUDIO
MODEL: LIUYI
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